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Why OpenID?Why OpenID?



Time for a poll

Wh h d th i d h

Time for a poll

• Who has reused their same password when 
logging into a new website?

• Who has forgotten their password when logging in?

• Who has a Twitter, Mixi, Facebook, Yahoo Japan, 
Google+, LinkedIn account?Goog e , ed accou t

• Who uses one or more of these identities to login to 
other apps or websites? 



Hacked!Hacked!



The beginning
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The beginning

• May 2005:  Brad Fitzpatrick created OpenID

• Oct 2005: Yadis discovery protocol• Oct 2005: Yadis discovery protocol

• Mar 2006: Janrain simple registration (SREG)Mar 2006: Janrain simple registration (SREG) 
extension for exchanging user profiles

• July 2006: Sxip’s Digital Identity Exchange (DIX) 
protocol merging into OpenID
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Website users created an identity with a third-party 
i i i i i l i l t tiprovisioning service in early implementations

• Unique URL• Unique URL 
entered in a blank 
text box

• OpenID user must 
remember URL
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Support for OpenID grows from Internet companies

• Feb 2007:  Microsoft, Janrain, 
Sxip, and VeriSign announceSxip, and VeriSign announce 
they will collaborate on 
interoperability between OpenID 
and Windows CardSpace

Related protocol development: 

D 2007 O ID 2 0and Windows CardSpace

• Feb 2007: AOL announces 
OpenID support for its 63M

Dec 2007: OpenID 2.0

Dec 2007: AttributeOpenID support for its 63M 
AOL/AIM users  

• March 2007: Wordpress com

Dec 2007: Attribute 
Exchange 1.0

March 2007: Wordpress.com 
announces support for OpenID

• June 2007: OpenID Foundation

Dec 2007: OAuth 1.0

June 2007: OpenID Foundation 
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OpenID URLs foreign to users 

• March 2008: Janrain 
launched identity provider y p
widget to simplify login

• UI layer on top ofUI layer on top of 
website’s existing OpenID 
implementation

• Widget automatically built 
the user’s full OpenID 
identifieridentifier 

• Developers needed to 
learn protocols and pluglearn protocols and plug 
in OpenID libraries
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Advancement in interoperability
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Advancement in interoperability

• Mixi, Yahoo, Blogger, Telecom Italia

• Facebook Connect• Facebook Connect

• Google Friend ConnectGoogle Friend Connect

• Janrain RPX

• Google, IBM, Microsoft, VeriSign and Yahoo! join 
th O ID B dthe OpenID Board 
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More adoption and focus on best practices

M C t

More adoption and focus on best practices

• Myspace Connect

• Windows Live• Windows Live

• PayPal and Facebook join OpenID BoardPayPal and Facebook join OpenID Board

• Facebook launches RP functionality
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OpenID as a building block forOpenID as a building block for
data sharing

• OAuth• OAuth

• Activity streamsActivity streams

• Portable contacts
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How can OpenID Connect help?

• Simplify access to 
protected resourcesprotected resources 
through OAuth token

• Provide scopes to gate• Provide scopes to gate 
access to resources:
– Registration records– Registration records
– Files

Photos– Photos

• Enable attribute 
exchangeexchange
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The benefits of registered usersThe benefits of registered users

• Registered users visit a site 9X 
more often; 4X as many page 
views as anonymous site visitorsviews as anonymous site visitors

(Source: McKinsey)

• Registered users remain 
customers 50% longer

(Source: AT&T)(Source: AT&T)

• Registered users spend 54% 
ti it thmore time on site than

(Source: eBay)



Janrain simplifies consumer registrationJanrain simplifies consumer registration

• SaaS platform for user 
management

• 22 consumer identity 
providers supported

• 350,000+ RPs supported 
globally

• Author of many of the y
OpenID libraries



Making it easy for websites to acceptMaking it easy for websites to accept 
social identities

• API enables any 
NING community to 
add Janrainadd Janrain

• 50,000 sites now 
accepting OpenIDsaccepting OpenIDs



Online signaturesOnline signatures



Social login enhances two-way communicationSocial login enhances two way communication



Today’s consumerToday s consumer

• Applies multiple web 
id titi f f i lidentities for professional, 
social, interests  

• Shares with friends• Shares with friends
• Engages in conversations 

with brands online
• May be influenced by the 

recommendations of others
• Prefers to use an existing 

social or email provider for 
loginlogin



Enable choice of identity providersEnable choice of identity providers 
and attributes



Janrain now supports MixiJanrain now supports Mixi

1) Create a Mixi app 3) Install the widget on your site

2) Create a Janrain login widget



Optimize login options for your usersOptimize login options for your users



Preference for identity provider loginPreference for identity provider login 
varies significantly by vertical market 

Q3 S i l L i P fQ3 Social Login Preferences
Janrain Inc.



Sharing via Facebook and Twitter mostSharing via Facebook and Twitter most 
prominent in U.S.

54%54%

34%

7%

Q3 S i l L i P f

2%

Q3 Social Login Preferences
Janrain Inc.



Drive viral activityDrive viral activity

• 20% of the 100 000• 20% of the 100,000 
users that downloaded 
GO TRY IT ON’s 
iPh t diPhone app converted 
to registered users in 
first month

• 5% of users who login 
with their Facebook or 
Twitter account chose 
to notify their friends 
and followers when 
they upload a new look



Allow personalization and enable siteAllow personalization and enable site 
visitors to join your community



Plug in commenting to build engagementPlug in commenting to build engagement

137 comments
from readers



• Register with existing identity

• Facebook and Twitter comments 
pulled back into the site

• Real time community moderation• Real-time community moderation

• Search engines see all Facebook 
and Twitter comments



The results of adding real-time commentingThe results of adding real time commenting 

Livefyre clients see:Livefyre clients see:

• +52% comments per articlep
• +23% unique visitors
• +25% page views

20% ti it• +20% time on site



Incentivize behavior and reward usersIncentivize behavior and reward users 
for being engaged

Recognition – Discovery – Reputation – Accomplishment – Competition – Comparison



Map multiple identities to a single userMap multiple identities to a single user



Link existing accounts to an OpenID toLink existing accounts to an OpenID to 
simplify return experience



Should you become an identity provider?Should you become an identity provider?

• Advertise your authentication flow via OpenID

• Scope application access for employees and customersScope application access for employees and customers

• Enable sharing of your data across sites



Thank you!Thank you!

email: greg@janrain.com
twitter: @keegstra


